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[Company Name] – PR One-Sheet 2006
Objectives/Major Projects
· Media briefings between company President and top targets, including national-scope pubs such as Associated Press, New York Times, Wall Street Journal, and regional scope pubs such as the Star Ledger (short term: May/June) 
Confirmed to date:

Justin Pope, Associated Press – May 26 (Completed) 


Bob Tedeschi, NY Times – June 16/17

· Video News Release/VNR (short term – August/September 2006) – Topic: man-on-the-street interviews with students, parents, counselors and President/Interviews to illustrate testing challenges/solutions

· MAT (distribution service) Release – print/radio (short term – August/September 2004) – Topic: Awareness of new challenges in industry 
· Second VNR:  Extreme Makeover (long term – end of 2004/beginning 2005)
· [Company Name] Perception Report (long term – end of 2006) – Annual survey of evaluating the change in target market’s perception of products and services being offered. Gather perceptions, through individual surveys, from students, parents, administrators, etc. 
General Business Media Targets:

NAPs

Major Business Media (as appropriate)

Parade Magazine

Regional Media - (Florida, Texas/Georgia, California, NE [NY, NJ, PA, CT], and Midwest)
Top Trade Media Targets:

List your specific industry trade papers here.  

Example: Education

District Administrator Magazine

eSchoolnews

Administrator Magazine (Scholastic publication)

Greentree Gazette

Publisher’s Weekly

Chronicle of Higher Education

College Bound Magazine

Next Step

Education Week

Spokespeople:

Spokesperson name 1

Spokesperson name 2

Spokesperson name 3

Spokesperson name 4 (backup as needed). 

Results – Target Goal for 2006
Twenty round-up articles on New SAT/Test Prep in general business (annually)

Eight round-up articles on New SAT/Test Prep in top trade media (annually)
Eight one-on-one interviews for Mary

# # #

