[Company Name] Public Relations Monthly Report
[Month, Year]

I. Activity Highlights

[Company Name] continued the push for [Company Name] with an announcement of the new features this month.  In addition to a press release on the new product features, a Video News Release (VNR) and NAPs radio news piece about the recent consumer study were also distributed to key media targets throughout the U.S.  [Company Name] gained a great deal of coverage as a result and we should continue to see coverage into next reporting period. 
· Articles: 62
· Circulation: 1,908,302
II. Placements

· Pittsburgh Post-Gazette, 9/5/04, “Article Title Here”
· CanWest News Service, 9/18/04, “Article Title Here” Picked up by The Star Phoenix (Saskatoon, Saskatchewan), Windsor Star (Ontario), The Guardian (Charlottetown, Prince Edward Island), The Calgary Herald (Alberta), Edmonton Journal (Alberta), Times Colonist (Victoria, British Columbia)
· Market News Publishing, 9/20/04, “Article Title Here”
· St. Petersburg Times, 9/25/04, “Article Title Here” 
· The Washington Post, 9/28/04, “Article Title Here”

· VNR Placements:
San Diego, CA - KGTV ABC 8am

Charlotte, NC - WCCB FOX 7am

Greenville, NC – WNCT CBS11pm

Denver , Co - KWGN WB 1230am

Denver , Co – KWGN WB 9:30 pm

Denver, Co- KWGN WB 5:30am

Fayetteville, AK- KHBS ABC 5pm

Eugene, Or –KPIC CBS 5pm

Eugene, Or – KTVC UPN 6:30pm

Wilmington, DE – WWAY ABC 12pm
III. Interviews
· Wall Street Journal, [Spokesperson’s Name] spoke with Nicholas Zamisky regarding [Company Name] new product features.  
· St. Petersburg Times, 9/17/04, Ron Matus interviewed [Spokesperson’s Name] about customer survey results.
· Austin American-Statesman, 9/24/04, [Spokesperson’s Name] spoke with Raven Hill about [Company Name] and the tips surrounding the perfect product enhancements.
· Washington Post, the reporter, Jay Matthews, was provided with additional materials for his upcoming industry article. 
IV. Editorial Calendar Submissions/Media Opportunities

· Richmond Times Dispatch, pitched [Spokesperson’s Name] for feature on the new products; what features customers are asking for.
· University Business, [Spokesperson’s Name] for Special Watch feature.
V. Press Releases

· 9/20-[Company Name] Launches Version 5.0 of Their Most Popular Product.
VI. Annual Objectives Tracking

[Company Name] was included in the following regional media publications. 
· Pittsburgh Post-Gazette, 9/5/04, “Article headline"
· The Washington Post, 9/28/04, “Article headline"
· St. Petersburg Times, 9/25/04, “Article headline" 
Next report to follow on [mm/dd/yyyy]
