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Market Segments

Segment & Segment 1

Segmert 4 Segmert 2

Segmert 3

Double-click an the graph to make changes to the values and names. Don't
farget to save your maketing pian fraquentiyiit

Far the most part, [Company]'s | are targeted at
although people from the other market segments may be interested in our

Market Demagraphics

Understanding the following geographic, demoi

behavior factors is important for marketing our

market. This infarmation wias taken into account as we developed our marketing
and advertising strategy

Geographics
» The immediate market for [Company] is lacated in the [g
area. The population of this geographic market is .
Our products and services are needed in a #mile geographic area
‘WWe estimate that the total targeted area’s population
The target market lives inthe fallowing ZIP Codes: |

Demagraphics

My market ransiats mainle nf

Type a question for help

[

diaaavamagea lie and Eumparéslhém with nppn‘nurimea and threats in the
external business emvironment. This analysis summarizes the information
contained inthe Stuational Analysis.

Internal Strengths and Weaknesses

Intemally, [company] has strengths and weaknesses which may have a
significant impact on this marketing plan. It iz important to take advantage of the
company's strengths when implementing this plan to create competitive
advantage over our competition. Af present, the company's strengths and
weaknesses can be described as follows:

Strengths
.

Weaknesses
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